
Health promotion is the process of enabling people to 
increase control over, and to improve, their health.  To reach 
a state of complete physical, mental and social well-being, 
an individual or group must be able to identify and to realize 
aspirations, to satisfy needs, and to change or cope with the 
environment. Health is therefore, seen as a resource for 
everyday life, not the objective of living.  Health is a positive 
concept emphasizing social and personal resources, as well 
as physical capacities.  Therefore, health promotion is just 
the responsibility of the health sector, but goes beyond 
healthy lifestyle to well-being.

The Ottawa Charter
International Conference on Health Promotion, 1986

World Health Organization

 

 

broad determinants of health

globalization

social change

industrialization

poverty

urbanization

environmental degradation

1.  To promote health in the settings where people 
live, work, learn and play.

2.  To prevent risks associated with age-specific 
developmental stages throughout the life course.

3.  To enable individuals and communities to modify 
risks caused by unhealthy lifestyle, behaviour 

and the environment.

4.  To reduce vulnerability of groups that are 
marginalized due to gender, ethnicity, age and 

socio-economic status.

objectives

1.  Healthy Settings
2.  Healthy Populations
3.  Healthy Lifestyles

approaches

1.  To support countries in identifying and prioritising major risk 
factors based on leading causes of morbidity, mortality and 
burden of illness and developing relevant and appropriate 
health promotion interventions to reduce risks related to 
settings, populations and lifestyles;

2.  To strengthen the infrastructure for health promotion at 
regional and country levels in relation to settings, 
populations and lifestyles through:

• Health promotion leadership training
• Developing effective "external" campaigns to 

communicate and reduce risks
• Developing an" internal" marketing strategy for health 

promotion within the health sector 
• Building capacity to determine effectiveness of health 

promotion:  ensuring accountability for health promotion 
at the national level

3.  To undertake or support research and generate evidence for 
policy on effective health promotion interventions 
specifically in relation health sector reform and health 
systems development with emphasis on groups that are 
marginalized due to gender, ethnicity, age and socio-
economic status;

4.  To collaborate with other technical areas in planning, 
implementation and evaluation of health education, social 
mobilization and advocacy initiatives in relation to disease 
control,  health systems development and health sector 
reform.

5.  To explore new parameters for evaluating health promotion 
in relation to social and cultural goals and outcomes within 
countries.

strategies

vision

mission

goal

Healthy places, healthy stages 
and healthy choices.

To make healthy choices easy, 
early and exciting, everywhere.

                                                                                        To promote health and well being 
among individuals, communities and populations, enabling them to address the broad 
determinants of health in order to reduce the vulnerability and risks to ill health and disability 
throughout the life cycle, especially among poor and marginalized groups. 

Health Promotion

Division for Building Healthy Populations and Communities
World Health Organization

Regional Office for the Western Pacific

Regional Framework for Health Promotion

making healthy choices easy, early and exciting...everywhere
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An artistic interpretation of the Ottawa logo is presented 
using the bamboo plant as a metaphor for the health 
promotion process. Historically, bamboo is intertwined with 
centuries of tradition in the different cultures of the Region. 
Today, it can be found almost everywhere and continues to 
be an important medium for expressing traditional and 
contemporary social goals and aspirations through music, 
crafts, and architecture.  It pervades daily life as a source of 
food, material for furniture, cookware, and homes and is a 
part of the environment. Bamboo captures the principles of 
unity and polarity: strength with resilience, versatility with 
stability, durability with dispensability.  These qualities of the 
bamboo plant are similar to how health promotion is 
envisioned: pervasive, persistent and integrated into lifestyle 
with ease, elegance and simplicity.  

Healthy Settings

Healthy Populations

• Healthy Cities
• Healthy Islands
• Healthy Villages
• Healthy Workplaces 
• Healthy Marketplaces
• Healthy-Promoting Schools
• Health Promoting Hospitals

• Child and Adolescent Health
• Adolescent Health 
    and Development
• Reproductive Health
• Health and Ageing

Health promotion actions are integrated into various technical areas within the Division for Building Healthy 
Populations and Communities as the broad determinants of health are addressed in the different places, stages 
and choices that people make.  These technical areas include:

Healthy Lifestyles
• Nutrition
• Tobacco-Free Initiative
• Food Safety
• Family Planning
• Physical Activity
• Substance Abuse 

Prevention
• Domestic Violence 

Prevention
• Injury Prevention
• Mental Health

Approaches to Health Promotion in the Western Pacific Region

 

Areas for Action at the Regional Level 
for WHO and International Partners Health Promotion Leadership Training

Development and Dissemination of Models of Health 
Promotion Effectiveness

Support will be provided for leadership training for health 
promotion utilizing templates that emphasize learning by 
problem-solving, mentoring and facilitated study tours in 
partnership with academic / training institutions.

Parameters for analysing and evaluating the effectiveness of 
health promotion actions will be encouraged specifically where 
cross-disciplinary paradigms can be created between the 
sciences, the social sciences, culture and the arts. In support of 
this, demonstration sites and model projects will be 
encouraged. At the same time, efforts will be undertaken to 
underscore the importance of health promotion in disease 
control by using burden of disease as the basis for health 
promotion planning, and evaluation. Risk analysis, management 
and communication will also be pursued in relation to health 
promotion programme development.

Communication Campaigns for Health Promotion 

Integration with Health Systems Development and 
Health Sector Reform 

Integration and Support for Other Technical Areas 

Support will be provided to countries in developing strategic 
communication campaigns to promote health. Capacity-
building in utilizing mass media campaigns for healthy 
lifestyles and environments will also be supported. 

Collaboration with other units/programmes/focuses will be 
undertaken to integrate health promotion with health systems 
development and health sector reform.

Collaboration with other technical areas will be pursued in 
order to develop effective and efficient interventions in social 
mobilization, health education and advocacy.

Recommended Strategies for Member 
States at the Country Level

•

•

•

•

•

•

Building capacity to generate evidence for effective health 
promotion at national levels and developing the national 
support infrastructure for sustained action in health promotion 
through:
•

•

•

•

•

•

Advocacy for sponsorship of health promotion campaigns by 
business and industry within the context of "corporate 
responsibility";
Advocacy for integration of health promotion in both in-
patient and out-patient care within the context of quality 
improvement and quality assurance;
Advocacy for health education linked to "education for all" 
and the provisions of the International Convention on the 
Rights of the Child;
Advocacy for health promotion in relation to empowerment 
of women;
Advocacy for healthy environments linked to sustainable 
development;
Strengthening of social mobilization and advocacy skills 
within the health sector through strategic leadership training 
in health promotion;

Development and dissemination of models, templates and 
demonstration sites on effective and efficient health 
promotion approaches and interventions;
Collaboration with social scientists, psychologists and 
behaviour specialists on specific strategies for health 
promotion among poor and marginalized groups;
Collaboration with political scientists and the advertising 
sector on practical strategies and methods for appraising 
public perceptions on improvements in quality of life after 
health promotion interventions are undertaken;
Integration of health promotion in health sector reform 
including adoption of effective health promotion financing 
models and options     (social health insurance, health 
promotion foundations, etc.) 
Building capacity for generation of knowledge on 
determinants of health and vulnerabilities of populations at 
risk through research, monitoring and evaluation.
Integration of health promotion theory and practice in other 
technical areas to support education, social mobilization and 
advocacy components for disease control and health 
systems development at national levels

Evidence for Healthy Public Policy Development and 
Sustainability of Health Promotion

Public Education and Communication for Health 
Promotion

Social Mobilization and Advocacy for Health 
Promotion

 

• National campaigns on major risk factors and how they can 
be reduced

• Internal marketing strategy to communicate the benefits of 
health promotion within the health sector

•

•

• Partnerships with academic institutions specializing in mass 
communication and radio and television networks toward 
developing courses/programs/study tours for:
4 Communication specialists, on health promotion; 
4 Health professionals, on mass communication;
4 Local officials, on health promotion and mass 

communication
• Partnerships with non-government organizations, organized 

community groups, foundations and civil society groups 
toward building capacity for life skills training and lifestyle 
change in communities;

• Building capacity for patient education in health facilities;

Creating an enabling environment for local action through 
mobilization of different stakeholders and positioning of health 
promotion as a national priority through:
• Strategic partnerships with other sectors i.e. education, 

trade, industry, sports, beauty and fitness, fashion, 
entertainment, media etc.

• Engaging celebrities and other influentials (athletes, 
entertainers, mayors) to be spokespersons for health 
promotion;

• Advocacy for incorporation of health promotion policy, 
programs and interventions as parameter for good local 
governance;

Providing the general public with information that will allow 
them to make healthy choices can be pursued through: 

Scaling-up and institutionalizing health education through 
health-promoting schools in  partnership with the education 
sector;
Building capacity for strategic communication to maximize 
utilization of mass media to deliver health messages to 
wider audiences;
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